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PLATINUM 
SPONSORSHIP 

Premium logo placement on Event’s promotional
materials, Event signage, and stage backdrops.

Featured in all press releases, newsletters, 
and marketing campaigns for the Event.

Three tickets to the conference 
with priority seating.

Contribute two items with company logo to
attendee goodie bags or operate a booth.

$3,000 inc G.S.T. 

OPTIONALOPTIONAL

Exclusive: One OnlyExclusive: One Only

Page 2 of 9



GOLD
SPONSORSHIP 

Prominent display of company logo on Event’s
promotional materials and Event signage.

Featured in dedicated 
social media campaigns to attendees.

Two tickets to the conference.

$1,500 inc G.S.T. 

Contribute two items with company logo to
attendee goodie bags or operate a booth.

OPTIONALOPTIONAL

Only Two AvailableOnly Two Available
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SILVER
SPONSORSHIP 

Company logo on Event’s 
promotional materials.

Featured in dedicated
 social media campaigns to attendees.

One ticket to the conference.

$750 inc G.S.T. 

Contribute two items with company logo to
attendee goodie bags or operate a booth.

OPTIONALOPTIONAL

Unlimited opportunitiesUnlimited opportunities
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Gold - $1,500 Silver - $750 In-Kind

SPONSOR INFORMATION

Organisational Name (for marketing)

Contact Person

Email

Organisational Legal Entity Name

Address

Benefits Received (Platinum, Gold, etc. benefits listed separately on a detailed sheet/brochure)

SPONSORSHIP LEVEL (Please select one)

Platinum - $3,000

HOLDING FAMILIES;
HOLDING OURSELVES
HOLDING FAMILIES;

HOLDING OURSELVES

20
26

FAMILY LAW
CONFERENCE

SPONSORSHIP BOOKING FORM

Provide merchandise for goodie bags

INCLUSIONS (Please select all optional inclusions your organisation requests)

Booth
Please include details of merchandise to avoid duplication Please add any requests for booth (eg chair, tablecloth)
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(NAME - PLEASE PRINT)

An Invoice will be forwarded to the contact person once this form has been processed

Authorised by:

Family Law
Conference

20
26

HOLDING FAMILIES;
HOLDING OURSELVES

I agree to the terms and conditions of the Family Law Pathways Network
Toowoomba and South West Queensland Family Law Conference 2026
Sponsorship Booking Form.

I confirm I am authorised to enter into this agreement.

Signature:

Date:

AGREEMENT

Please forward your completed form to:

Project Officer
Family Law Pathways Network
Toowoomba and SouthWest Qld

1300 477 433

FLPN@CatholicCare.Services
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LEGAL ENTITY FOR TSWQ FLPN

Toowoomba and South West QLD Family
Law Pathways Network (TSWQ FLPN) is
funded by the Department of Attorney-
General and auspiced  by CatholicCare
Social Services.  The legal entity that
operates CatholicCare Social Services is
The Corporation of The Roman Catholic
Diocese of Toowoomba: CatholicCare
Social Services Services.

GST

Where appropriate, Goods & Services Tax
(GST) is applicable to all goods and
services offered by TSWQ FLPN and all
prices in this document are inclusive of
GST. GST is calculated at the date of
publication of this document. TSWQ FLPN
reserves the right to vary the quoted
prices in accordance with any movements
in the legislated rate of the GST.

BOOTHS

TSWQ FLPN reserves the right to allocate
booths for Sponsors and rearrange the
floor plan without notice.

Any Sponsor who wishes to have a booth
must have Public and Product Liability
insurance to a minimum of $10 million. A
copy of the Sponsor’s public and product
liability insurance certificate must be
submitted with the Booking Form.

Terms and Conditions

LOGOS

The Sponsor must provide logos (vector
.ai/.eps/.svg and high‐res .png), brand
guidelines, and any advertising copy to
TSWQ FLPN at the time of payment of the
tax invoice. Late delivery may reduce or
limit benefits without refund.

NO SPEAKING ROLES FOR SPONSORS

No Sponsor will be given the opportunity
to speak at the conference.

CONFIRMATION OF SPONSORSHIP

Once TSWQ FLPN receives the booking
form from an organisation, TSWQ FLPN
will consider whether to accept the offer
of Sponsorship.

TSWQ FLPN reserves the right to refuse
Sponsorship from any organisation.

A letter of confirmation will be provided
to confirm that the offer of Sponsorship
has been accepted, together with the tax
invoice. The invoice is payable 14 days
from the date of the tax invoice. 

COMMENCEMENT OF SPONSORSHIP

The Sponsor has no rights to any of the
benefits of their Sponsorship Package
until TSWQ FLPN receives payment for the
specific Sponsorship Package.

PUBLICITY ON CONFIRMATION

A LinkedIn Post will be published
announcing each new Sponsor once
TSWQ FLPN receives payment and the
Sponsor’s logo.

EXCLUSIVITY
There is only one Platinum Sponsorship
Package and two Gold Sponsorship
Packages.The Silver Package is non-
exclusive.TSWQ FLPN makes no guarantees on

attendee numbers, lead generation,
media coverage, or sales outcomes.

AUDIENCE AND RESULTS
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ATTENDEE DATA

TSWQ FLPN will not provide any personal
information of attendees to the Sponsor.

If the Sponsor obtains personal
information from attendees, the Sponsor
will only use that data in accordance with
Australian Law including Privacy Act 1988
(Cth) and applicable Australian Privacy
Principles.

Terms and Conditions continued

MORAL AND BRAND SAFETY

TSWQ FLPN may remove or refuse
materials that are inaccurate, unlawful,
misleading, political, discriminatory, or
inconsistent with TSWQ FLPN’s values or
program purpose.

INTELLECTUAL PROPERTY

The Intellectual Property of organisations
will remain their own. 

TSWQ FLPN will be responsible for
creating marketing material for the
conference that can be shared by the
Sponsor.  

The Sponsor permits TSWQ FLPN to use
the Sponsor’s Intellectual Property for the
purposes of complying with the
Sponsorship Agreement.

TSWQ FLPN will provide the Sponsor an
opportunity to review any material with its
logo before it is published.  The Sponsor
must review the material without delay
and not unreasonably withhold approval.  

GOODIE BAGS

Up to two (2) items (e.g., branded
merchandise) per Sponsor, subject to
TSWQ FLPN pre‐approval for content,
safety, and suitability. Items must be
delivered no later than 21 days prior to the
conference.

INDEMNITY
The Sponsor indemnifies TSWQ FLPN and
its personnel against third‐party claims
arising from Sponsor’s materials, products,
or conduct at the Event, except to the
extent caused by TSWQ FLPN.

If the event is postponed, TSWQ FLPN will
not refund Sponsorship Monies.

If the event is cancelled by TSWQ FLPN,
TSWQ FLPN will refund 85% of the
Sponsorship Monies.

CANCELLATION

TSWQ FLPN may photograph, record, and
livestream Event content.  The Sponsor
acknowledges its logo may appear
incidentally in such materials.  TSWQ
FLPN owns all Event recordings and
photography.

The Sponsor may not record and
photograph any of the Event content.  

RECORDINGS & PHOTOGRAPHY

DISCOUNT AND REFUND

TSWQ FLPN will not discount or refund for
any facilities not used or required as part
of the Sponsorship Agreement.

TSWQ  FLPN will not refund any
Sponsorship Monies once they have been
received unless TSWQ FLPN cancels the
conference.
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PROMINENT DISPLAY OF COMPANY LOGO

The Sponsor’s logo will be placed in a
clearly visible and noticeable position
within TSWQ FLPN’s promotional or event
materials. This includes positioning the
logo at a size, location, and frequency
appropriate to the Sponsor’s package tier,
ensuring it stands out relative to
lower‐tier Sponsors while remaining
consistent with the overall design and
layout of the material.

Sponsorship Packages Definitions
PREMIUM LOGO PLACEMENT

The Sponsor’s logo will be displayed in a
high‐visibility position ahead of
lower‐tier Sponsors. This includes larger
sizing, priority positioning, and
placement on primary event
communications, as determined by
TSWQ FLPN.

EVENT SIGNAGE

Any physical or digital signs displayed
during the Event made specifically for the
Event. This may include pull‐up banners,
printed signs, directional signage, holding
slides, screen graphics, or welcome boards
used at the venue or within the Event’s
online platform.

PROMOTIONAL MATERIALS

Any marketing or communication content
produced by TSWQ FLPN to promote the
Event. This includes (but is not limited to)
the Event program, flyers, brochures,
digital banners, social media posts,
website content, registration pages, and
email marketing.

DEDICATED SOCIAL MEDIA CAMPAIGNS

Promotional posts or digital content
created specifically to acknowledge or
promote the Sponsor on TSWQ FLPN’s
official social media channels. 

There will be two posts per Sponsorship
Package. The first, the introduction of the
Sponsor.  The second, a post about the
Sponsor.  These posts are separate from
general event announcements and are
created specifically for Sponsor
recognition.

STAGE BACKDROPS

Printed or digital background displays
used behind speakers during the Event.
This includes physical stage banners,
media walls, projector screens, or digital
presentation backdrops used.

PRESS RELEASES, NEWSLETTERS AND
MARKETING CAMPAIGNS

All media and communications
distributed to the public or to TSWQ
FLPN’s professional network to promote
the Event. This includes written press
statements, email newsletters, LinkedIn
and other social media campaigns, and
any communication materials designed to
raise awareness or promote attendance.
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